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The Current Situation, Connotation and Trend of Sports
Organizations Medialization in the Internet Era

ZHANG Junmao', ZHANG Sheng’
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Abstract: The development of Internet technology has changed the ecological structure of the media
industry. The traditional media organizations no longer monopolize the news. More and more sports
organizations use the media-based means to independently master the communication channels, pro-
duce and disseminate the professional sports content, and establish an effective interaction mode with
the audience, so that they can have the media attributes. Sports organizations realize their media
functions by building independent construction and controlling communication channels, producing
professional content and establishing effective interactive modes. In the past, a stable triangle struc-
ture was formed among sports media, organization and audience, but the medialization of sports or-
ganizations broke the balance and changed the communication pattern of sports events. Sports organi-
zationsare no longer satisfied with attracting audiences through information communication. In the fu-
ture, the medialization of sports organizations will deepen the operation of the sports community and
further segment the copyright market.
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