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Comparative Study of Brand Building Between Domestic and Overseas Sports Goods
from the View of Cultural Innovation Theories

Based on Nike and Li Ning

JIANG Liang

(College of Athletics and Kinesiology, Hengyang Normal University, Hengyang 421008, China)

Abstract: Using literature, advertising observation and contrast methods, from the perspective of cultural innovation theories,
this article studies the differences between brand building of domestic and overseas sports goods. The results show that; compe-
tition within product homogeneity is increasingly fierce, cultural innovation is a powerful weapon made by sports brands; the key
to cultural innovation is to create right cultural expressions, and cultural expression consists of ideology, myth and cultural
codes. Furthermore, this article takes Nike and Li Ning as an example and then makes a detailed analysis. It points out that Nike
has made an accurate positioning of the social ideology in the 1980s in America, and created the coincident myth of “Just Do It”.
Afeter effective decoding of the culture codes, a complete cultural expression map has been created, so Nike has made a big suc-
cess; Li Ning has repositioned the consumers ideology of post-1990s teenagers to create a powerful myth of “Make the change”,
but there are flaws in the decoding process of cultural codes. On this basis, it puts forward some suggestions for Li Ning to per-
fectcultural expression map of its brand.

Key words: cultural innovation; brand building; cultural expression map; Li Ning; Nike





