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Research on TV Advertising Endorsements of Sports Stars

SUN Wen-shu', SUN Yong-ming®

( 1. Anhui Science and Technology University, Fengyang 233100, China;
2. Harbin Sport University, Harbin 150001, China)

Abstract: Based on the TV advertising broadcasted by CCTV-5 from 2013 to 2015, the content analy-

sis method is used to analyze the TV advertising endorsements of sports stars. Conclusions: (O The

proportion of sports stars in TV advertising is very high, accounting for 27. 66 % ; in TV commercials,

this number reached 36. 05% , indicating that sports stars are very popular in TV advertising. @ TV

advertising has a wide range of endorsements, including cars, public welfare, sporting goods, alco-

hol, sport events, media, corporate image, drinks, etc., and 51.0% of sports-related products,

25.7% of non-sports-related products are endorsed by sports stars. @ The number of TV advertising

endorsed by sports stars is closely related to the Olympic Games. Enterprises choose sports stars as

spokespersons because of their popularity, matching and status. @In the future, sports star TV ad-

vertising will be affected by mobile advertising to a certain extent, but sports entertainment has fur-

ther broadened the road of TV advertising endorsement of sports stars.

Key words: TV advertising; sports star; content analysis; popular





