%305 F3M K

2016 45 A

L]

Journal of Hebei Institute of Physical Education

o

2 2

F R

3

Vol. 30 No. 3
May. 2016

) UVEREARR T 55 S B i IR H Bl LR S o

K

%, ARE

(EMIEBE R T FBE, 70 £ 537000)

i

E: sALKTHERERES>NE, S BHAKRTELZEAKT HBA B R LR P AR AT

Ko RA, TEEARTEXBATRERALARLRBZT —EORG, ESBMBERBRT L8 &
MFAB AR REED, P EWRAA AT OAEREREIREK, BEIAARRR., BT R
EXRGZERNM, B, S ASZSCERALRRMERR., BEABERS. AH RSP W EEFLER
%, MEHBAATFAEBATRRRABGZET. HSPRHRAL, YLREFERRPRTREAERR

BEE,

XKEBW: BAKT; TBEAT; 8A8; BEALAE

hESES: G812.7 STHARER: A

1 Jo] A By 4%

REMHETHBEABIG. 3. XHEZT
PrE, M—PEFMMXELELR, EEALUTE
H—ANERMBX KL R . PRz EEE R
e SR B EMMEZEE S, K% O0NHR
RFREE . R, HEAZBERAHLU
EHBEESENMRERANE RS PR,
& T R R ERFEBLRLZROBER. 60
ZAER, TTHARE B IR R P ARR R,
R “R. /DK WEERE, BAKENR
LhRFEHRER T AT E. AFELHKE
B EER_FEHRLE, ER KT
FRBMAFERXERNAE, HEMZTEY
RIS W ARIE . ik, EH R SCIRBTRRE
BEME, MZEEETRARN, EEE
EHIOBZRERBES S

2 JEHHAARKETEERAETRETE B
Bl KR £ & K 5%
2015 ERTH “TH” MUMKEZ

KR EE: 2016-01-11

NEHS: 1008-3596 (2016) 03-0034-04

£, BEEFEEMIIMEXHNEET TIEEER
MECEIRT PO AR o R B 3 iR 5 X 4R
WREETR) WIHEER, ZhiE#ETSE
Wb RRE, HFBET —ERS: —BIBRT
EER. PERATHNE T ERETSHAKRET
LR S ETE . EE TR R E RS &
BARZL, HEWB., aF Mt sl w0
B. “RAETEERB AT HETE
fir, 762012 F iz BARAG 1 MU, 3 M58
fig, 2013 FiEa ERA 4 e, &
2014 FWis e EARFG S M, HEREFT
—MBMAMPNERERTIE . RS
JUEt—E” BIRITER TR R R ERRE”
“WHHNIHERFE” THEEFT Lk
MEHRTE” FHAKEMEESR, RETH
BBMEMAZENSSE, BB TREFNES
gFME, EREESMETRIHALSF
BABR 31X, B3 (ERERNERE) &
K EIIR S JE R BBy 91. 800, Hoik
BIHE T K P 9 NS i 19 61

ESTH: | EFA SRR 2013 FERFRRE <A E UhIE BN &R (13BTY006)
fEZE® A 5k R 1969—), B, IEMAAN, BIEE, AT MA¥EREYSEEH2%.



EARE %, ¥

JBBEAKRE 5 EBARE SR B R R 35

3 SEAAKFTEXKBEEEETE B
B & B 77 A o 1o L 5 pk

3.1 mMETE TR ER

— R AR BT SHAKE i
THZEMMED. B (T HERas) #E,
IR EE AT T E R R RFEF RS
FEEE , SEE RS, 85, Bk kK. E
Epk, 2#EH. PRI 6T, B AXRERRE
RSB IRE M E ; BEAKE &I E R
BRERSEVEMEEITTRATE, A E.
WM., SRR, BWHR. HEBR, BB, EEK.
PER. WA, L. RAR% 10 2T, =
ZEFEHEDY, RAEER, BBERHA ALK
BUH. “RFNEFTHEIELTRE. EAR
MLk, 75 ENIMEE AR R ATE 3 B
SRBEME, BAERENM . BTHEMENT
— AT AR T FEE, 0 F1 L1 5 40 A
. MFARBAKTE. HFK EEEBRE W
M, FE—AREERRENFE. ETERR
FHETETE . BT EPRERE DR RS, BRA
HERR, ARZBRVEAARERESAC
KARK, LT HMFEBRA A TED
WEGA . &5, UK RRE, B8R RINE
FEART T H . X RAEH & 5 5 = HESh 1F
M, BEEARETLRGR Tz g2 HH<HE
R, BEHR. THBRETNEFREARRA,
B, JHSEERE @ E SRR E &
BEHFRKXE LG ER XEIPHLKE,
SREZMESHERNE N R, X5EREFBESWK HZE
X, FERBUFHET EEIIX BT E 455
M I E L RF %3 B 4T Rk
AN, T -5 4 B e B 2 U0 AH K B 3 Bk B AR
AETHRELTAREEHS, BHEFTS
AR T MR B AL, T RESREHEES
A & & T B AN B AR B B MO AR, BIA B
R WATHE , O IR R R Bk S5 ST AN A
M, ZERRE T E X REA R F AR 2 R A 5
SR RN .
3.2 HEREBIXUTHH

o SO AL A i R B B P R A TR BB SO A
IE, BAMIMEE @S T 25 0 E KA
AIERRIAE , T B RO .
MR, M. SAKRES, TEERM

JEE I R 2 — o B R R SC AR X AR B TR 5
T. Ha& RETER G, #A BT BB
B, ERFEER WA TTRE SR, Bkt
EREMmEES, B THFEBRSGW. B3
W BERWAINRIRX, &RBUF KT EEH
FIXHRE &SRR, A & b iy 28
ESEBETIERFITHETE WIFRMEE
3, XEBESAEERF ST &0 E E%HE
TAT MR, LHEEHEE &M E
ARMAE, RENEGE. &5, X EmT
SR B HE B AONR; MEDALT . EHEKEE
554k, FEEERTEEHIRBSBREZRLL
AR LB ST B2 T Y R R VP AE ML, RBETE
532 IRIBERE BRSO R AT R, &A
ERE MBSO EREE T E PR, #
BERBAANTRYEZOML, DEAEILES
B RABRIG TN 2 . BN & R E T
BIfESWERN . LA0K BT E %O ST B
BIERITEMBYES; FNZEREETS KK
BIHE, BIFEREER RSB E &
RAREBHTE.
3.3 mMERERERD
RHEEMEEBNESERE, KEFMETH
BHEOBE, FEEREANA TR S G R MR
BERSHERAMAE. | AEREHEBERERER
B, B “WFELE. KB EA. BB
&7 WFREYREREH. —BIEFREAL
BHEILEILZEARN, THEEETAASWERER
FEE=, IEHEAT=RIIEMER. KTk
REXMFERAER, TEEFZHAEATES
B, #%ER. REHF. HE&EKEFHEIREA
R, BEREMETEAAECTEMBRY. #
o MG ESERITMIRMES, LRARBER
FIAA B A A BX S ER , BhA = e
BEHRAANEFRSEEZEEFEBR/RRRALE. Z2EKE
TR ELEERAL. (JELEEKARK
REELEE “+H” MR EBE, JTHEEF
GIEREERBTHRAMEK, BRE™FEE
B, T FEKRKAR L, ABGHmEHN
0.75 m*, TFLHE 1.05 m* WFEHKFE, H
FEEPTHRBAREEFTRHE, XBHE. B2
E M ERE GRS RS, SHAEHE; &
REFESH.OL, GHMAARK, AREFE
MBI EEIETEE, §R¥R. £F BN



36 )

k& F

% 30 %

BT GBI R A AL S 2 TE IR

4 JEBARAKFTEEKEE®ETE B

B & B K s

BEX BRI, EF Iy, JTHMARYE A S
BERE, ERFRXERT ATRREE &
T BERBILES, BOITREERHARSE
JEBE , FLEEIE FANT R R RN, AR
JELI5 B B[R] B LR B R, R R Al
3 H i I
4.1 F[F R

TR RGBT R AT AR T PRE
BEwm I B AR D 2o R e AT Db R . LR 3E
EEEYES U o AN <AL TS B = RN
[, ST &I E B T, B LT
B G ERE REERAE SR AR
A LR ST E . AT AR R AR & T B R &
A, TR It E R B R R B,
TV B R R TR A 5P T TR K o R R B 4 T
B, EHAREEMERAT PHEAT FR L
M. RAXFRRS KRR T M E B, 70
X BTt I B BE AT M R L . T A A1 S AL
R, R I E B ERM SO B, R
RS ARARE. AREERME, HFATE
ANYET ] — fh R FG) RAF PR, AL T B B
R PR AR i 22 5 AL
4.2 ¥ RmMERE

MARERERHEAGTPEA —EHFEM
S 7 By R B 4 H Ot BT H BT T E Y
JRHEHSE , W] LA A A R B R HE T G S TR A
M, BERE A RAGAIR G HZ, REITIT R L
B R, —RARKFTFREY R, WK
B, HRFE)THERAERASRMNS S ERKH
REZSRALTH, BLBRERERE, HAH
TEIRFEIBA TN RRERRFE. Hk = ANER
. WME I ATHBRFE ., FHRFEEHAMEKT &
JEFEE, XM EAR T IUE X ARKT R BB,
HERRT B B g BOR R BIE DG B R, A
ARG E R, PBRZET HREEES
HAREFRIALM., —RREESFECEKTHR
HY B, mingEek. w0, MEBRERE) HX
BB XHAA 2B OB RKEHSHRIEELS
REGH, TEEMREFBAMKIEREET
g ETX, WRKERETTRELRE

FEANA R EZS 6] i m] @ 0 3R 5k i SO E
s, WMAH “=H=" WKREHERRA
JRRIREGARE M A . RAY R 5 R
e & R H Uy Rl 2 R A — N RT 8, BIRA T H
At e EEA —EEM, NRAE RS LR
W5, ¥ RGO E W5 g5 Z A E R
MPEBRIR B, T R AF 0 R E LB,
REFEAETH. TN, WY R REE
BWERADHBFE.
4.3 BF o R

SRR, HRRFETESGEE
BB B . SEHE BT I B & R A . AT AL AR
WAL, 38 BT A RS HE STV iR A R E
PR R . AT R SR DA . BT B REAR
RESEHEFETE, #OBRET. kiFE
B, BRAERBEERNAMEE. EEAFR
T BRI, BEBAMTNERETH
R, FEIHZL H/NRIEZE N KA
B2 A ] BE AN R — B R B X AR F B
HEMBIE . MHATXMPRETE BREE,
Ja ¥R RN 75 B 2 i B IR A MBUR SR, AT
B LR E I E BB, BRI SRR AL
SRAARERFRIGBIHTE . F_MERE,
BV Pl BUSR5R 13k%F, MTREIA BN B WiE B EHT
g, EAMESE-ERFHE WER FEREH
E. BAKFTNERETPRATFRE, BRE
JESCRFER . LSRR R, 1 REBGE RA
BREHENNER, ARG EREERRS, &
REEZREOAS. Bh. M, BREIFMIE
B, BURH, BRI HAET SREEETH
HEMAHE BREER. RE. a2 7EK
oK.
4.4 P21 G R R Bk

REANIEFHEHEAE G RAMPM B
&, e ARAKE I, LT EENE
KEFR R, M ERERGORERIA, FRHE
BOUE KR E I ZARGE, 1S M K%
ot R SR R AT BE . X 2% A 7 o i SR B A R
R AERERER. 25, LaEREE
BOLHE, MEHE T HEEFTRETE. R
M, BT “BUNSRE SRR R R E R
FEGFERERRMEET, B, MEEE
REMEEREZBUF AT EEHITEEA KR
B BRI T A B T . A ST R 4 BT R A



% 38 wOR, F SEHARTERHATREABDRAREAL 37

EIkEANERFN. 2R LM KIFE tp://www. gxsports. gov. cn/Item/322. aspx/.

T, BARERANEHERIER, Bhprs (2] reas#ssaikiis. reaafhsesMl

RN R T DA AR A P T L Foh BATHALS i MAE,1994,49.

MEHSER. BR. TR 20 R (3] HER GLEMARGERLE ZRAR VA iR

ORE R WAHR, FER, ERBRETH FERRAATRO AT LG LR
011.46.

%Fﬁ}q:gQiﬁﬁlﬁiZ%’ %ﬁ‘E‘MTgﬁﬁﬁ‘a [4] FaEkasEARPAERRL. " @K A %

HEROEFERAMAR, TURE2RE TH KRS A e AR+ — 2722 T %M. &

%%%B‘J%lftﬂo ﬂﬂ?mﬂ\ﬁﬁﬂﬁtﬂﬂ‘ﬁ%ﬁ&, ﬂl‘@ F .S BAREKRAE,2007.2075-2078.

HESARE MBI ERENETLEES, RaF AL (5] Z¥#. MAZESE. TELLRMERZHET].

PRI BB MR AR ET RERETE, £ BH 5% E,2012,26(1)76-79.

HEARE R E R R R . (6] 4ok, f & m. RAs s & 7 A5 K Rk b Gtk
FXME R am R[] TEFTFRFR,

L Sd & 2013,27(3) :86-88.

IS REREAEMATARE R T[T
A E F ¥R ,2012,38(6) :26-29.

(1] fakTAh f arsatEARFLAR F= L)
AZ”# X [EB/OL]. [2012-02-28(2015-11-01). ht-

Collaborative Development of Well-known Brand Events of
Mass Sports and Competitive Sports in Guangxi

ZHANG Qiang, ZHOU Jia-jin

(School of Physical Education, Yulin Normal University, Yulin 537000, China)

Abstract;: By methods of literature and logical analysis, this article studies the issue of collabora-
tivedevelopment of well-known brand events of mass sports and competitive sports in Guangxi. It is
believed in this article that well-known brand events of mass sports and competitive sports in Guangxi
has made some achievements, and in their respective fields, both have formed a certain brand events
and brand sports competitions, but thereare still some problems such as the low-blendingamong
brands, immature brand culture and low brand resource efficiency. To provide reference for our na-
tional fitness strategy and the construction of a powerful sports country, some measures are proposed
including the integrated use of shared brand strategy, widening branding strategy, innovating bran-
ding strategy and branding strategy spread over internet, strengthening the brand cultivation, promo-
tion and collaborative developmentof mass sports and competitive sports.
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